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CENTRAL CHINA NEW LIFE

Disclaimer: This document is for reference only and the content of such document has not been independently verified and is provided
only on a confidential basis to persons who may be interested in proposed transactions in the securities of Central China New Life Limited
(the "Company"). This document is for the sole purpose of making presentations in connection with investor meetings and is subject to
change without notice. The information contained in this presentation has not been independently verified. The Company makes no
representations or warranties, express or implied, with respect to this document, and users should not rely on the accuracy, fairness or
completeness of the information provided herein. Neither the Company, its affiliates nor any of its directors, officers, employees,
consultants and representatives shall be liable for any damages arising from all information contained in this document or otherwise
arising out of this document.

This presentation does not constitute or form any part of, and should not be construed as, an offer to sell or a solicitation of an offer to buy
any securities in the United States or any other jurisdictions in which such offer, solicitation or sale would be unlawful prior to registration
or qualification under the securities laws of any such jurisdiction, and no part of this presentation shall form the basis of or be relied upon
in connection with any contract or commitment. No securities may be offered or sold in the United States absent registration or an
applicable exemption from registration requirements. Any public offering of securities to be made in the United States will be made by
means of a prospectus. Such prospectus will contain detailed information about the Company making the offer and its management and
financial statements. No public offering of any securities is to be made by the Company in the United States. Specifically, this presentation
does not constitute a “prospectus” within the meaning of the U.S. Securities Act of 1933, as amended.

By accepting this document, you agree to maintain absolute confidentiality regarding the information contained herein. The information
herein is given to you solely for your own use and information, and no part of this document may be copied or reproduced, or redistributed
or passed on, directly or indirectly, to any other person (whether within or outside your organization/firm) in any manner or published, in
whole or in part, for any purpose. The distribution of this document may be restricted by law, and persons into whose possession this
document comes should inform themselves about, and observe, any such restrictions.
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Company Overview A\ EURTES

CENTRAL CHINA NEW LIFE

Central China New Life Limited
HKEx Code: 9983.HK

Central China New Life (“CCNL”) aims to create “a new lifestyle service
platform”. Practicing the core value of “Be Rooted in Central China and Benefit
the People”, the business of CCNL covers three major segments including:
Property Management and Value-added Services, Lifestyle Services, and
Commercial Property Management and Consultation Services, which cover
property management, select lifestyle, intelligent community, quality dwelling,
customized tourism, exquisite hotels, commercial property management,
agriculture development, cultural tourism operation, high-end membership clubs
and other various businesses to create a service system that leads a new
lifestyle. Through the membership benefit platform “Jianye+”, CCNL provides
2.1 million property owners, 150,000 students and their parents, 100,000
employees and their families with temporally, spatially and functionally holistic
lifestyle services.

As the largest nova lifestyle service provider in Central China, CCNL adheres to
the corporate concept of “All about Customer-centricity”, closely focuses on
consumption upgrade and diverse needs of the people, promotes all-round
social progress and helps people live a better life.
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Company Overview

A comprehensive service provider deeply rooted in Central China
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Our Mission: make all the people in Central China live better

We are a comprehensive service provider deeply rooted in Central China, which focuses on satisfying our customers’ diverse
needs and enriches the types of goods and services in the region where our company covers - where to stay, where to travel,
what to eat and how to recreate

( Wliifestyleservices | 2020 | 2021 |
200 |
—

. Property management and
value-added services

Revenue (RMBm) 2,199

Revenue contribution 82.9%

Gross profit margin 32.7% 26.6%

2021 YoY revenue growth 11.1%
Gross profit margin 31.3%

2021 YoY revenue growth

Q Jianye+ platform (approx. 5.84m registered users)
Q Jianye Foodcourts (currently 6 in operation)

U Property management
= Total GFA under management: approx. 136 million sq.m.

O Value-added services ' Co;nmerci?tl |ct>_roperty .manageme"t 2020 2021
= Community value-added services and consultation services
= Value-added services to non-property owners Revenue (RMBm) 89 151
2021 Revenue contribution 3.4% 4.2%
Gross profit margin 60.0% 64.5%
Revenue: RMB 3,599m 2021 YoY revenue growth 68.7%
Gross Profit: RMB 1,183m
Net Profit RMB 653m U Hotel management (10 hotels)

O Commercial property management and

l v consultation services (7 shopping malls)
a

Cultural tourism complex management
(5 cultural tourism complexes)

6/29
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Business Model A\ BLLATES 5530

An easily accessible, constantly connected and fully linked local lifestyle service platform

Leveraging on our brand awareness, customers base, resource advantages and complete O20 one-stop service platform, CCNL created a
service ecosystem that brings additional value to our customers, and is rudimentarily capable of providing high-quality lifestyle services to

our customers in all aspects

A unique ecosystem that provides high-quality lifestyle services to customers

Target at the 3 major business divisions
Middle Clas:s i |
Central China 1
1
a H
Ij% l m Housing — i
s rvices .
1 Value-added servicesto |

Property owners [ ——
and residents

G &

non-property owners

. - \ -
Tourists /c\ %g\_!!c,?}ﬁ %’;‘ﬁ fgﬁéﬂg”lj&ﬂ Tourism - Property agency
Catering
Q . Pre-launch intermediary
services
1
Diners |
e commoaation . Commercial property Hotel management
gl Shopping | management and

— Entertainment | consultation services Commercial property

Other consumers(" e e —— and cultural tourism
management [ Business to Consumer Product

Business to Business Product

(1) Including fans of Henan Songshan Longmen FC, teachers and parents of Central China Education and other consumers in the ecological 7129

circle of CCNL
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Financial Highlights

2. Steadily higher profit
with dividend payout ratio increased to 80%

1. Improved revenue mix
(RMBm)
2%
YoY (ncreas® +4®

C‘:::::::;LFI’_ITEP::V Commercial prope;ty
5 h management an
COHS“"ﬂ;'::/ services Property management consultgtion ervices Property management o
4% and value-added services 4.2% and value-added services 35_6 fo
82.8% e c ‘ease'- * 18.2%
Lifestyle yot W 16.6%
services 3,599 D/D
13.8% 653
Property Property 2,655
management \ management , 496
Value-added serviddg 32.4% Value-added serviess  36.8% 441
to non-property ov(/ners’*\ fo non-propertx pwne?*s\
26.9% ,I Se 23.696 \\ 265
’
/ : S N
Community value-adsled Community value-added
| services < services A
/ 23.5% 24.0% . , i
2020 2021 2020 2021 .
- mmmm Net Profit Total Dividend
m Revenue q
=== Net Profit Margin

2021

2020

4. Lower administration cost rate

3. Lower proportion of connected transactions
(RMBm)

Revenue from
connected
transactions

Revenue from
connected

transactions
Revenue from 44.9%
third parties
55.1%

2020

38.7%

Revenue from
third parties
61.3%

2021

Administration Cost

270

Administration Cost Rate
9/29
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CENTRAL CHINA NEW LIFE

Commercial property management

Property management and value-added services Lifestyle services and consultation services
(RMBm) ek (RMBm) (RMBm)
e %
N wnore®®
o . 32.8% 32.7% .
3039 31.3% 32.1% 26.6% s
66.0% o
60.0%
} -\-65-1“’“
. reds®’
qo¥
2,199
1,341 104 n 151
2019 2020 2021 2019 2020 2021 2019 2020 2021
==mm Revenue Gross Profit Margin =mmm Revenue Gross Profit Margin ==mm Revenue Gross Profit Margin
Property management GFA Jianye+ GMV Jianye+ MAU
(m sq.m.) (RMBm) l (’000) ' *50‘,50,0 -
A°%l° cxeds®’ ’
237 o0 oY ner
" 1,558
187 (@
R 1,104
136
115
100
57
2019 2020 2021 2019 2020 2021 2019 2020 2021

= GFA under management Contracted GFA 10/29
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U Platinum Housekeeper; ISO9001 certification

D

AETREAUUNS

Platinum Housekeeper provides premium
services to property owners

ISO9001 quality certification
guarantees service quality

U Up to 89.3% customer satisfaction

Property owners gave pennants to express
gratitude for the company’s fight against flood

Property owners are organized
to take nucleic acid test
for pandemic prevention and control

0 Strong brand awareness and third-party expansion

CCRE
CCRE 10.1%
24.2% Third-party
expansion

32.9%

CCMC
14.7%

Third-party expansion

DIT
2.8%

Composition of newly added
contracted GFA in 2021

Composition of newly added
contracted GFA in 2020

0 Management fees higher than surrounding
comparable residential neighbourhoods

Property Management Fee Comparison with Surrounding Neighborhoods by City

(RMB/sq.m./month)
680

.98
| 1.451.35
1

l 11481284 19
- i |

Luoyang Dingding Pingyu Jianye City
Palace
Comparable |

i S e g

Zhengzhou Sky
Mansion

mOurs Comparable Il

In 2021, there was
50.26m sq.m.
newly added
contracted GFA,
including 89.9%
from third-party
expansion, CCMC
and M&A.

We have managed
to increase the
management fee
by 50%-100% in
22 projects under
management.
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High Density
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679m sq.m.

Average GFA under management per city in Henan

13.16m sa.m.  Average contracted GFA per city in Henan

5 9 6 10
Hebi 5+ 7
Anyan
GaE) oo el
(=1a)
11 Puyang
S 5 8 126 (#Era)
. 1
. 4
Jiyuan jigozuo 32 ‘
GFHR) (24823 o
Xinxiang
(#2%), 3 18
—_ 7
2 & Zhengzhou Kaifeng ‘
— 21 €D (FF3b) i
Sanmenxia L 9 ﬁ S?%ngq)lu
Gno il s 5
Luoyang J Xuchang 1
(G4m)  Pingdingshan (i#8) g ‘
(FTRL) 5‘
Zhoukou
Luohe
(R 16 (A7)
13 ’
™ -
Zhumadian
Nanyang Lo
(&) (323 )8)
o 6
—
Xinyang
. Total GFA under management as of 31 December 2021 (m sq.m.) (=)

. Total contracted GFA as of 31 December 2021 (m sq.m.)

Intelligent and segmented management

Intelligent property management screen

7 intelligent management strategies

Standard / Online / Visual / Remote / Dynamic / Real-time / Intelligent

QR code authentication Remote

monitoring

:&E‘s .o.'

Eeel

collection Data analysis

Intelligent
property
managemen

Information
Facial communication

recognition

Intelligent car
services

Al monitoring
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O High Growth in GFA

(m sq.m.)

U As of 31 December 2021, GFA under management of the
company in Henan represents a market share of 5.8%; and

contracted GFA of the company in Henan represents a market
share of 8.2%

2019 2020 2021

m GUM in Henan GUM outside Henan

(msqg.m.)

U In 2021, CCNL had 35.33m sq.m. of newly added residential
contracted GFA. Given that the GFA sales in Henan in 2021 was
122.59 million sg.m., the newly added contracted GFA of the
company represents a market share of 28.9%

2019 2020 2021

14/29
= Contracted GFA inHenan Contracted GFA outside Henan
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1) Property Management and Value-added Services /\ 2USTEIE 550"

Revenue of property management and value-added services (RMBm) Performance of property management services

o -\—33_‘5°Io O 2021 GFA under management: 136m sq.m., contracted GFA: 237m sq.m.
yo¥ ot 3,041 :
2,199 850 89.9% ;‘;‘r’g_‘;r:r‘:;‘ g; ;:r\gl?; 2dded contracted GFA from
1,341 7l 864

729 Projects under management

1141 Contracted projects

2019 2020 2021
= Property management Community value-added services Value-added services to non-property owners
Community value-added Value-added services to 10.1% Ea?sﬁgz'ar;s;r? FA under management
services (RMBm) non-property owners (RMBm)
wth: +38.6% 864 ¢ owth: '\'19_00/0850
YoY grows YoY 9 117 Number of projects under management outside
190 715 90 Henan
624 59 140
12 -
94 0 101 O 2021 property management revenue RMB1.31 billion, up 52.3% YoY
71 70 464 200
30 160
94 57
285 1 . S oS . .
= 8 89.3% FG China (%1 414) Customer Satisfaction
484
47 364 394 420
180 260
" T T e T T 11th Ranking in Top 100 Property Service
Others Others
Turnkey and move-in furnishing services On-site management
= Central China Consumers Club = Pre-launch intermediary services

= Inteligent community solutions = Property agency 16/29




1) Property Management and Value-added Services /\ 2ULATEIE

GPM of Property Management and Value-added Services

49.6%
45.9%

336% 35.9%

17.4% 18.5%

Property management ~ Community value-added Value-added services for
services non-property owners

2020 m2021

Revenue Contribution of Communities under
Management by Years since Handover

>10 years
19.0%

<5 years

5-10 years 56.9%
24 1%

5-10 years
26.4% <5 years
61.2%

2020 2021

BHERFENE
9983.HK
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Average Management Fee Rate by City/County

(RMB/sq.m./month)

3.10
2.67
1.72
156 1.80 1.56 2021
I I Avg. Mgmt. Fee 1.73
Zhengzhou Prefecture-level City County-level City
2021  mMin. requirement for new handovers
Property Management GPM by City
19.5% 02
16.8%
Zhengzhou Prefecture-level City County-level City
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1) Property Management and Value-added Services /A EWH LS

Total GFA Under Management

0
(m sq.m.) . £359 o
o ‘eage-

o ¢ 135.88
100.02

73.12
45.10

56.98

waiw
feEsaWMRAR

"

LI E R L

Awarded “Best Property Management Company”
and “IPO Most Popular with Investors”

BHERFENE
9983.HK

CENTRAL CHINA NEW LIFE

wllEe - &

Employees were committed to their posts during
the flood in Zhengzhou on 20 July

O Employees took action to ensure the safety of the life and properties of property owners
during the July-20 Flood
O Strong brand awareness promoted the rapid growth of the company’s third-party
2019 2020 2021 expansion
m CCRE Group and its associates or joint ventures = Third-party property developers
Newly Added Newly Added
Total Contracted GFA GFA Under Management Contracted GFA
(msgq.m.) (msg.m.) (msg.m.)
o’
. x26-
L eds®
ot W 236.85
186.59 43.04 e
) 2.00
2.00 35.86
144.90 31.30 1468 1435 18.15 50.26
: 7.86 -
114.70 99.72 5.33 545 2574 8.84
= E=Sil 15.18 10.43 '
3.90 6.41 10.59 28.41
1r.77 15.65 — 22.06 17.41 7.93
2019 2020 2021 2019 2020 2021 2019 2020 2021
m CCRE Group and its associates or joint ventures = Third-party property developers « CCRE CCMC
=CCRE CCMC Third-party Expansion ~ M&A
Third-party Expansion M&A oI Bary P 18/29
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H k- *-.
Revenue from Lifestyle Services (RMBm) > Jianye+ platform ‘:i lli'
“
5 -\-'\’\-'\%
creds® Total Revenue (RMBm
yoY nct® ( ) A1l
. (ease :
407 ot ¢
367 141
336
156
2019 2020 2021 2019 2020 2021
n Jianye+ Travel services Jianye Foodcourts
GMV (RMBm) Registered users (m) Monthly Active Users (’000) Members (’000)
0| .Ao,o 0|
_\'5%9 o - ).—50 1,660 . *1426 /0770
1,558 025’ hial ‘“c‘ea‘i et
’ ot ne’ yo¥! ot wne
1,104
3.67 446
2.19 614 255
2019 2020 2021 2019 2020 2021 2019 2020 2021 2019 2020 2021
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R b 3
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>

KEN CHI CAR CONSUMER NEW LIFE SKY
KUI LIFE CANTEEN WATER CAFE

Community business

In 2021, relying on its user resources and community advantages, CCNL focused on new forms of consumption, new
scenarios and new brands. Through creating community business projects such as “KCK Fresh Grocery” and “Car Life”,
CCNL gradually outlines the local living business model of “Jianye+” that fits with the company’s future development.
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Commercial Property Management
-\ and Consultation Services
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Revenue from Commercial Property
and Consultation Services (RMBm)

-\-&3""10[o
se *
o ncre? U1
104
90
115
71
55
T I )
2019 2020 2021

Cultural tourism complex management
= Commercial property management
= Hotel management

10 Hotels under management

Shopping malls

v under management
Cultural tourism
5 complexes under

management

... Maintaining stability while seeking progress, creating flagships for

cultural tourism in Henan through refined management

-

7 commercial projects under
management with total sales of

nearly RMB1.5 billion in 2021.

3 Green House complexes
successfully operated, which hosted
more than 10 million tourists.

T

- i-

.
am -

over 1.6 million guests hosted, with

10 hotels winning 29 industry awards
in total.

“Unique Henan Land of Drama” hosted

500k spectators while the performance has
been watched by nearly 3 million people,

winning the national award of “2021

Integrated Cultural Tourism Innovative :
Project”.
....................................................................... 24/29

EBREAD



5 Outlook and Strategies

= AVNIE- A EBBERE
A\ Eﬂ?ﬁﬁ;ﬁ 9983.HK



Overview of Henan Market

Henan Province - the largest provincial economy in Central China(!,
where CCNL has been benefiting greatly from the huge and rapidly
growing Henan market

(1) Including Henan, Hubei, Hunan, Jiangxi, Shanxi and Anhui

(2) Based on the 74t Five-Year Plan for Nation Economic and Social Development of Henan
Province and the Draft Outline of Visionary Goals for 2035 prepared by Henan Province Government
(3) Based on the statistics from China Index Academy

N\ RUFEE

CENTRAL CHINA NEW LIFE

3rd most populous province in China: According to the
2020 Census data, Henan has a population of 100 million

5t largest provincial economy in China in 2020:
Regional GDP of Henan Province was RMBS5.5 trillion in
2020, representing approximately 5.4% of China's GDP,
with a CAGR of 8.2% from 2015 to 2020, above the national
average of 8.1%

Disposable Income Per Capita: Disposable Income Per
Capita of Henan Province was RMB24,810 in 2020, with a
CAGR of 7.7% from 2015 to 2020

Urbanization Rate: According to the 2020 Census data,
the urbanization rate of Henan Province is 55.4%, which is
8.5 percentage points lower than the national average,
and will grow at a fast pace during the 14th Five-Year Plan
and exceed 60% within five years(@

5th largest provincial property management market in
China: The total GFA under management in Henan as of
December 31, 2020 was 1.7b sq.m., accounting for 6.7% of
the GFA under management of China®

In 2020, the total GFA of commercial properties
commenced, completed and sold in Henan Province was
141.1m sq.m., 54.1m sq.m. and 141.0m sq.m. respectively,
accounting for 6.3%, 5.9% and 8.0% of the total in China
respectively

23/29
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Brand Awareness of Central China Group in Henan /A EWATES [53ETE

‘ y

Central China in Henan

Founded in 1992, Central China Group is a diversified group, with 4 companies

listed on the Main Board of HKEX: Central China Real Estate (832.HK), Central

China New Life (9983.HK), Central China Management Company (9982.HK)

and DIT (726.HK). It has built a large ecological service system integrating real 120 11th

estate, property management, intelligent manufacturing, technology, cultural 5.83m Ranking in the Top 2.1m 1000-

. . . . Ci t d ab . i
tourism, commerce, hotel, agriculture, Central China Consumers Club, education, el aitiaa . Jianye+ users 100 Property Service  Property Business partners
. Companies in China owners
football, and tourism. e . B . B

By the end of December 2019, both the assets and sales of Central China Group
exceeded RMB100 billion and covered all 120 counties and cities in Henan.

By the end of 2021, Central China Group had annual sales of RMB130.98 billion
and annual tax payments of RMB7.14 billion.

|| Central China Real Estate has been focusing on Henan for nearly
30 years and ranked No. 1 in the "Top 10 Real Estate Companies in Brand Value
in Central China" for 14 consecutive years, boasting of high brand awareness

& Central China New Life serves 1.8 million property owners with
a customer satisfaction rate of 90%, ranking 11t in the Top 100 Property Service
Companies in China.

-

J
e The brand of Central China has market premium. The average

E L ] L]
sales price per square meter of CCRE’s heavy assets in 2021 is RMB7,360, which 1 8 1 3 3m 1 50k 1 OOk
is 13% higher than the average of RMB6,521 in Henan Province. Prefecture- o Football Students and =TPIOVees and

level cities a— fans their parents meé;?)g}lsy

gig Central China Cultural Tourism has created cultural tourism IPs
such as Unique Henan and Movie Town, which have attracted nearly 4 million
visitors since the launch

24/29



A Temporally, Spatially and Functionally /N BRUSTETE |samnee
Holistic Service System -

Property management and lifestyle services: community business,

] housekeeping, move-in furnishing, group meals, community media,
insurance brokerage, real estate agency, parking, EV charging,
community services for children and the elderly

Asset-light model extension: renovation of old urban areas, renovation
and operating management of supporting facilities, and rental services;

setting industry standards and building showcasing base and industry

alliance
A Property management plus city services: “Red property” management,
| neighborhood grassroot service management, neighborhood government
— service platform, and offline government services such as “Errand

Running” and “Service Relay”

25



Main Advantages

V depth cooperation with our property management

Appendix I: Henan Tianming Property
Management Co Ltd (M&A)

A

2T E i

CENTRAL CHINA NEW LIFE

U High concentration in regional market: the target
has businesses distributed in Zhengzhou and Henan
prefecture-level cities, which are very focused and
also close to CCNL’s own projects, facilitating
consolidated management and reducing operating
costs.

U Advantage of scale: the target has 4.007m sq.m. of
GFA under management, which will help increase the
market share of CCNL in Henan and especially in
Zhengzhou.

U Good foundation for cooperation: the target and
CCNL have a solid foundation for cooperation,
including in real estate, investment and other fields.

U Business synergy: the target’s pension and
healthcare-related businesses, such as Chinese
medicine and wine-selling, offer the potential of in-

companies.

U Henan Tianming Property Management Co Ltd was
acquired by CCNL on 30 November 2021. Its projects under
management are mainly located in Zhengzhou, Henan. As
of 30 June 2021, it had 23 projects and 4.007m sq.m. of
GFA under management, including 15 residential projects of
3.125m sq.m., commercial and office area of 49k sq.m. and
public construction and other business forms of 832k sq.m..
It managed 26k households.

ERREENRE
9983.HK
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Appendix Il: Nanyang Weigang (Expansion) S\ BTG | ST

U Central China Property Management Western Division Nanyang Weigang Sector is a living area for Henan Oilfield workers, consisting of 30 residential
communities, which is an expansion project of Central China Property Management

U The Area has both GFA under management and contracted GFA 2.2m sq.m. with more than 25k households. In 2019, in accordance with the
requirements of the State Council on the transformation of state-owned enterprises, Henan Qilfield handed over the property management services of the
workers' living area to Central China Property Management in a market-based manner

Before our Under our
management management
Service
staff 1,100 530
Management RMB10/month RMB1.49/month
fee rate /household Isg.m.
B oreas § : AT : Total RMB3 million RMB20.6 million
W oore R Y -8 - | revenue lyear lyear
— Collection o
i N/A >92%

‘ o

. . : 27/29
Communities under our professional management
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